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Is there one thing you wish you could tell your younger self
(art-related or not)?

self that you really do have to believe in yourself and in what you're

doing so much that everyone else starts 0 beliese it 100, You just have 10 keep

plugging on even when you think no one cares. It will all start o elick.

ke the path that I've taken in my carcer. T had a dual major in college of marketing

suce

and finc art. Both ended up being eitical 10 art busis st spent 10 years
in the communications, public relarions and marketing world before becoming a full
). B

en harder. But

time artist a full time artist is extremely

diff

firstjob was TV news reporte

cult. Being a mother artist is ey can be done if you believe in it

and work hard.

What does success mean o you?
7o date, which professional achievement are you most proud of?

When I first started out as an artist my goal was to sell a painting to someone I didn’t

know. That's makes me smile now. Mission accomplished! I've sold hundreds of

pai

\gs to people | don’t know all around the world! 1 feel humbled by that. It's stll

shocking to me.

I've always set a standard for myself in my bu
ke th

ridiculous they seem. 1 figured out ways to back up cach goal into steps and started

three goals you want 10

accomplish and find a way 10 happen. No mater how insurmountable or

checking them off. Once I achieve those three goals, st three more. P've been doing

that for the 20 years I've had my art business.

Showing at one of the top shows during Miami Art Week is one of the highest goals
et for myself, | didn’ just want 10 be in a show I paid to be in (although that was

a former goal), | wanted to be inited to be in a premicr show... and voila, I'm on

the Next Generation Art wall at PULS]

Art Fair. It's a great honor for me and I'm

extremely proud. Goal accomplished!
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Tell us abour what you have coming up in 2020 - any exciting projects.

collaborations, or exhibitions that you'd like to share?

Any goals or resolutions for the upcoming year?

I'm on the verge of becor

ng an empty nester. so I'll have lots of new time on my
hands this year. The years of “mother-artist™ are coming to a close. (That's an article

I"d like to work on: mother-artists.)

Iy want to keep adding courses to my F

Art Business School. I want

to help emerging artists get a solid business fc

dation so they can be successful

following their passion.

I'm very int

sted in the art fair business world and would love the cl

nce to work

for one of those companies. I'm also really enjoying the art installation side of art

fairs. | have a strong business/marketing background and love the idca of making an

artinstallation that enhances the branding and sponsorships side of the fair.

But most importantly I plan to move my body of work forward. I have a series in mind
that will come off the a

mal art and move on. 11l be a surprise. No doubt this will be

atransition year. I'll need to sit down and set up some new goals!
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J] GALLOWAY

WWW.JJGALLOWAY.COM

bio: J)'s food th

on his head, 10 figurative.

cd art ranges from whimsical, like o pigeon with o ramen nest

ke a chef at work in a itchen, 1o traditional food stil
life paintings. JJ Calloway. an Annapolis. Maryland based artist. has shown her work
throughout the country, inclu
D.C. and Mi

g New York, Los Angeles, Chicago, Washington,

Her original watercolor and oil paintings can be found

private colleetions around the world. Prints of her
g Bed. Bath & Beyond and One Kings |

i be found at the

iges are licensed 1o co

When she’s not in her studio, JJ

ithsonian’s National Portrait Callery where she lectures and

instructs on the art of portraiture and figure drawing.

statement: In wy pai
imagery o get expressive, surprising po
ude. 1 find the

et. For example, an ostrich and a stack of p

gs. 1 combine food and flowers with an

s or animal

s. Al the art sarts with a personality or

that suits that mood and mate

“Her High

Pancake Stack” is bascd on Mary Crowley from Downton Abbey and a particular hat
ding

nal subject 10 get a feel for its mannerisms. |

that ren

nds me of a pancake stack. Once 'm happy with the mate

Istart bu

anidea board. T watch videos of the an

then search images related to the the

or personality I'm looking for. Like the Mad

Hatter or Maric Antoinetic. T pullall the research together into an ida board for ¢

painting and use the board us a reference while | work. The result is a whimsical twist

on animal and figurative portraitu

[he animal portraits are traditional il paintings

in style and aceurate i

omy. The sitter just happens to be wearing a crown made

out of food.
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Tell us about how you developed an interest in a combination

of food and animal portraiture for your subject matzer.

The combination of food and animal came on organically. I love 1o paint food and

have been focusing on that theme for several years. The animals came into the picure

when I did an installation for the Affordable Art Fair. The organizers asked that [

bring food art for their cafe area, but asked that I make sure it also has a New York

them

and the Ramen Pigeon was born. Interestingly, all of these years of searching

for my style I never would have imagined that the combination of food and animals

would be my thing. But in retrospect it makes perfect sense. My favorite thing to

paint is food. And before I turned to art full time, I was the PR Manager at first The
M;

nd Zoo and the:

the National Aqua

ium. So 1 have a deep appre

respect for animals.

Can you share a bit about your studio space
and what is important for you to have in it?

I have an amaz

ing studio space. P'm above a detached two car garage at my home. My

space has a cathedral ceiling with north facing skylights. Is a bit like a tree house.

Pve found over the y
hav

distraction... 10 “cook” on ideas and sort out my thoughts. T spend almost every da

s of working in this space that iU’ not only imporant to

tive without

space for all of my art “stufl”, but to also have a space 10 be ¢

the studio, sometimes 6 or 7 days a week when I'm on a deadline. Friday is the only day

in’s National

& for the Smithso

I'm out of the studio. I spend every Friday contracti
Portrait Callery. I give tours and lectures in the mornings (oddly, as an introvert, T
LOVE public speaking). In the aftcrnoon, I run an open studio. The open studio
is in an education center where I set up an art lesson and open the door for anyone

and make art with me. I see between 50 - 80 artists in this

and everyone to come

each week. 1 also run all their adult drawi

spac & programs which are for the more

In these sessions we focus on figure drawing and portrs nd

ture

advanced ar

work in the galleries with the collection. I've been with the Smithsonian for 11 years.

105 the perfect balance between alone time in the studio and people time in the gallery.
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You're clearly quite savvy in business in addition to making your work!
You have licensing deals, host online courses, and teach at the
Smithsonian Institution's National Portrait Gallery.

Was it easy to identify these as possible revenue streams
and how did you get started?

Ithink it's critical for artists to not only ereate but 10 also refuel by getting out of the
studio and doing something clsc. I¢'s all par of the balance. Whether it's teaching.
volunteering. or working on licensing. one side of the art business feeds the other.
Tt wasn't actually hard to find other revenue streams, it just took time to build them
up 10 what they are today. I've spent a lot of time nurturing business relationships
and learning about what businesses need from me, the artist, so when opportunity

knocked, my art and business was ready.

You've also shown in numerous art fairs.
What is your biggest piece of advice for artists selling
their work at a fair for the first time?

“There is so much to consider when doing your first fair which is why I've written a

whole course onit. Butif 1 had to pick one picce of advice. I would suggest going into
the show with a clear set of goals and expectations. The first goal being just getting
into the show! After that everything is icing. T sce so many artists go into shows with
unrealistic expectations of selling all their art and are then disappointed when that

doesn’t happen. The goal of a show is to get exposure as well as sell art. Heres a link

to free course in my Fine Art Business School that helps artists figure out if a fir is

cven for them: www.fincartbusinessschool.com/p/artists-should-you-do-an-art-fair





